Until the end of the 20th century, a part of applied linguistics, translation still focuses primarily on verbal rendering. Language elements are explored extensively in translation studies. The explorations include concepts of equivalence, shift, modulation, and untranslatability. That texts are not only in the form of verbal languages but also audio, visual, gestural, and digital ones has triggered translation studies to explain phenomena arising from the rendering of intersemiotic texts. This study aims to explain the application of multimodality in the translation of verbo-visual text including the degree of accuracy, naturalness, and acceptability of Indonesian texts translated from English. The object of this study is English Audio-verbo-visual texts and their translations in Indonesian. The types of texts in question include various textual genres commonly existing in dubbing, subtitling, comic and comic rendering. The data for this study were obtained through documentatary studies and were analyzed using the concept of phenomenology. The results of this study indicate that each text type has its own characteristics so that intersemiotic translation can be different from one rendering to another. The multimodality of translation may bridge the transfer of meaning in intersemiotic rendering, especially from English to Indonesian.
Introduction
Translation Studies cover a very vast area. This term can be interpreted as a basic theory or concept of the act of transferring semiotic meanings in certain types of media into their counterpart semiotic meanings conveyed in other types of media. Translation studies strive to make various observations, experiments, comparisons, and explorations to bring out certain theories, concepts, and models that are related directly or indirectly to the phenomenon.
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Methodology
The object of this study is English texts and their translations in Indonesian. The types of texts in question include various textual genres commonly existing in translation proper, interpreting, film subtitling, and comic stories. The data were obtained through documentatary studies and analyzed using the concepts of phenomenology. The steps of the data analysis include identification, classification, reduction, interpretation, and inference.
Result and Discussion

Audio-visual translation
According to Matkivska (2014) , while audiovisual translation involves rendering verbal components of video, the main feature is synchronizing verbal and nonverbal components. In connection with this translation area, translators not only work with text but also with aspects such as dialogue, sound effects, images, and video atmosphere. G. Gotlieb 
Verbo-visual translation
The 
Multimodality in intersemiotic translation
According to Aso (2012) , a special emphasis can be placed on the definition of the advertising message as a multisemiotic message (Snell-Hornby, 2006) or multimodal message (Munday, 2004: 213) . There is considerable overlap between these two concepts, but it is important to highlight the fine difference between them. between two or more different modes. In terms of translation, Jakobson (1987: 429) affirms that translation between verbal and non-verbal sign systems is possible; as a result, it is possible to convert verbal content into non-verbal content.
Thus, if two or more sign systems and modes take place in an advertisement, it can be questioned that a mere linguistic translation 7 will not be fully complete without taking into account the extralinguistic components present in the source advertisement. Adab (1999: 97) remarks that in spite of the relevance of a linguistic approach in the translation of advertising material, the translation procedure seems incomplete when other nonlinguistic communicative resources used in the advertisement are overlooked. However, in practice, it is actually not rare to limit the task of translators to linguistic transfer, and even not provide them with any other content than the verbal content of the text, which could have a negative impact on the success of the product in a foreign country since only one part of a carefully designed campaign will have been adapted in isolation.
Conclusion
The results of this study indicate that each text type has its own characteristics so that the models of translation can be different from one rendering to another. The multimodality model of translation may bridge the transfer of meaning in intersemiotic rendering, especially from English to Indonesian.
